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AUTENTICITATEA

Autenticitatea reprezinta insusirea de a fi sincer si in armonie cu
propriile credinte, valori si actiuni.

i Rlnglelife-§o congruenta

intre interior (ceea ce simti/gandesti)
si exterior (ceea ce exprimi),

The price of authenticity is

being disliked.

fiind fundamentul integritatii personale/ sau de brand?

Sinonimele includ sinceritate, veridicitate, realitate si integritate,
opusul fiind falsitatea.




REZONANTA

Rezonanta este fenomenul fizic
in care un sistem oscilant (mecanic, electric, acustic)

incepe sa oscileze cu o amplitudine maxima

atunci cand frecventa unei forte externe este egala sau
foarte apropiata de frecventa sa naturala de vibratie




BRANDUL

I EIENEE e xperientelor [

care le avem cu un produs,
un Serviciu, o persoana



BRANDUL

Brand ca relatie este o perspectiva in care consumatori
{olfnleEvEatasamente emotionale, incredere si legaturi
interpersonale cu un brand EsIlalIET@ gV [o] @i [aFTol<Y

Aceasta abordare depaseste marketingul tranzactional
pentru a construi ([QJEUjEIERPe termen lung, comunitate si
aSlo][(=ENe [N e]r-Ialo N olglslMAalinierea valorilor brandului cu
experientele consumatorilor si cultivarea increderii

https://branward.com/en/brands-as-relationships/



BRANDUL CA RELATIE, ASPECTE-CHEIE

FOUR CUSTOMER-BRAND RELATIONSHIPS DURING THE CUSTOMER JOURNEY

EMOTIONAL RATIONAL TACTICAL SUSTAINED

(Share of Heart) (Share of Mind) (Share of Wallet) (Share of Life)

Why love? Why respect? Why buy Why stay?
now?




BRANDUL CA RELATIE, ASPECTE-CHEIE

What about you and me?

What about you?

BRAND MEANING
What are you?

Performance Imagery

What are you?




BRANDUL CA RELATIE, ASPECTE-CHEIE
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Q the future beyond brands

OveMdrrA

Brand
Resonance

Customer j| Customer
Emotions

Brand Behavior § Brand
(People & Product) § Communication

Brand Silence

Personal
Relationship

Brand
Preference

Brand

Consideration

Brand
Knowledge

Loyalty

beyond reason

Positive
Reactions

Points of
difference

Brand
Awareness

What about
our future?

What about
you and me?

What
about you?

What
are you?

Who
are you?




BRANDUL CA RELATIE, UNDE APAR AUTENTICITATEA $SI REZONANTA

([N W[N] H 1YV DBAUTENTICITATEA CA REZONANTA
Y0 420 o3 JUMI N7\ JADEVARUL INTERN AL UNUI BRAND

— VALORILE SALE DE BAZA, MISIUNEA S| ORIGINILE -

VIBREAZA LA ACEEASI FRECVENTA
CU IDENTITATEA SI NEVOILE CONSUMATORULUL.



SURSELE AUTENTICITATII

1. CONGRUENTA VALORILOR

rezonanta apare cand clientul simte ca ,ceea ce spui este ceea ce esti’.
2. VULNERABILITATEA SIRESy[e]:1):Y 3 3o ] 1AW

autenticitatea se hraneste din povestea ta reala

“STRANSPARENTA SI INTEGRITATEA

e ] 31 Y olc]H| \[b][31 7§ o] JEXPERIENTE IMPARTASITE






Coca-Cola | Holidays Are Coming | 2025

Al generated truck variations throughout video

3 YouTube | https://www.youtube.com/watch?v=YyéfByUmPuE







Forwarded this email? Subscribe here for more

No bine, Cluj!

NO BINE CLUJ, JULIUS CONSTANTINESCU, AND EMIL ZICE

Salutari tuturor, in special celor care dau mai departe un zambet, o vorba
buna, o bricheta furata din greseala, newsletterul asta. ..

Daca nu primesti newsletterul complet pe mail sau nu vizualizezi corect imaginile,
citeste-ne direct pe www.nobinecluj.ro.

Euro a atins un nou maxim istoric - 5.21 lei, iar motorina a sarit de 10 lei,
practic nu mai avem bani nici sa fugim din tara

Motiunea ,Stingem lumina” impotriva guvernului Bolojan a trecut, PSD si
AUR au reusit intr-un final sa desurubeze becurile din camara.

Motiunea a trecut cu 281 de voturi pentru, deci nu au votat-o chiar toti
arlamentarii PNL



A\ Vegan in Romania
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Bucurd-te de aceasta

I libera i, www







Bucuria




mintealmeajlaflihermes

dacanicilazi nu ma relaxez
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3 minute si un cantec Inbox x X @ [
Diana Filimon - 3 minute <dianafilimon@substack.corr ay 29, 2023, 11:2 Pkg “
Bg) It looks like this message is in Romanian X

Translate to English

B 3 options

o
Atat planific sa iti ocup din viata din cand in cand
Cu ganduri, planuri, idei, smiorcaieli si muzica. Bine, va fi si poezie din cand (mj
in cand.

li putem spune terapie, jurnal, loc de oftat

Sper sa iti pice pe suflet

Tinder, bani, scrisori si despartiri

Mersi fain.

DIANA FILIMON 0
3 a

Senza Un Perché

Cred ca ar trebui sa avem un Tinder pentru ONG-uri si finantatori, unde sa ne
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® Specialty Grocery Store

L¥

All About Reels Photos Followers More
a—
Details

ﬁ 92% recommend (9 Reviews)

©

Links

(2) moromete.net

Contact info

MOROMETE.atat

© Message Follow  Q Search

NVIOROMETT Gustul autentic Moromete! Ciorba de burta gatita lent si livratd congelat. @ 100% natural, fara conservanti. Livrare rapida in toata Romania in
conditii sigure. Comanda acum: moromete.net

Posts *3 Filters
MOROMETE.atat
April 30 at 1:00PM - O

De la prima lingura stii ca ai ales bine. @
Ciorba de burtd Moromete — cremoasa, echilibrata si gata de servire in cdteva minute.
Exact genul de preparat pe care il vrei cand ai pofta de ceva bun, fard sa complici lucrurile,

Comanda de pe moromete.net si ai mereu o varianta sigura la indemana

#moromete #ciorbadeburta #mancaregatita #gustbun #comfortfood

Nu e doar 0 masa rapida. E o alegere bun3,
romete — echilibru perfect intre gust, textura si timp castigat.@

Comanda acum de pe moromete.net si ai mereu ceva bun, exact cand ai nevoie.

#moromete #ciorbadeburta #mancaregatita #gustautentic #comfortfood



The current state of the world

Me trying to sell
my company’s services




| went to bed Thursday thinking about what | should write in this letter. |

woke up at 6am on Friday, agonizing over it, fretted for more than an hour
in bed, then got up, made coffee and dragged myself to my desk. My first
thought was: Why is this hard? Can | make it easier? Oh, could Al help me

pick a topic?

This is not a letter about Al, yet my desire to reach for a tool that made
writing easier speaks to a few things. Without practice and less regular
output, writing seems harder. | sit down with my head a mess of things -
iIdeas, to do lists, worries, opportunities, responsibilities. This kickstarts a
cycle of anxiety and agitation that just feeds on itself.

Clarity comes from focus, focus is a function of time, time is something
you allocate, and when everything feels precarious and scarce, allocating
time to yourself (!) feels like the riskiest thing.

At such times, we have a tough choice to make: we can turn to distraction
or apparent efficiency boosters, or wade through the chaos with curiosity.
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https://science.nasa.gov/specials/your-name-in-landsat/
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Christina Garnett

TRANSFORMING
CUSTOMER-BRAND
RELATIONSHIPS

Use Emotional
Connection to
Build Loyalty
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